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Description

This course focuses on the practical application of professional concepts. Students are
introduced to the designer’s role in visualizing complex projects through the use of
multiple media. Through professional design methods and problem-solving strategies,
they learn to visualize dynamic ideas by addressing the designer’s role in visualizing
complex, integrated systems. Through independent exploration of key principles in
visual systems design, they develop strategies for managing design solutions across
multiple forms of graphic communication. One of the most important mediums in graphic
design is packaging design, given its required integration of design, information,
manufacturing techniques, materials, packaging, and customer appeal. Emphasis is
placed on hands-on practice in the digital innovation lab as a method to facilitate the
development of skills for describing and manipulating graphic information.

Justification

Design seeks to find visual solutions to environmental problems and to build an identity
with which people can relate. Therefore, developing professionals with the knowledge
and skills necessary to navigate the professional world of graphic design is imperative
for the advancement of functional and developing societies. This course delves into the
complexity of graphic design—including concepts, visualization, and the development of
ideas—with the aim of finding practical and functional solutions to real needs across
various professional sectors.



COMPETENCIES

The course develops the following competencies in students:

e Research and Exploration
e Innovation and Entrepreneurship

OBJECTIVES

Upon completion of the course, students will be able to:

1.

Properly use the techniques, functions, and various media of graphic design by
integrating supporting tools such as drawing, planning, and the use of color,
texture, and composition to develop designs and concepts within the context of
digital ecosystems.

Demonstrate their ability to plan, organize, and coordinate the presentation of
their graphic work.

Link graphic design trends to innovation, entrepreneurship, and the
implementation of new ideas through an interdisciplinary approach aligned with
the global Sustainable Development Objectives and their specific targets.

Understand and work with the various materials available for packaging design

Identify and apply the visual elements of packaging design

Identify and apply the different classifications in packaging design

Identify and apply the appropriate storage conditions and shapes/dimensions for
specific products

Recognize the components of packaging design

Identify and apply the fundamental concepts and principles of design to create
packaging.



Content:

l. Theory and Context:

A. Elements and principles of graphic design applied to creation and
conceptual representation

1. Functional and practical considerations in packaging design

a. Vector graphics and bitmap images.
b. Image vectorization techniques

The Informational Use of Color. Psychology, Attributes,
and Relationships of Color

Color for print media

Typographic classification and digital typography

The significance of packaging design

g. The Evolution of Packaging Design
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2. Packaging Components: Types of Designs (for Use and
Consumption)

a. Parts of packaging
b. The Purpose of Packaging

I. Research and Integrated Practice
A. Research for Packaging Design
1. Concept, aesthetics, and content development
Research in the discipline
Transdisciplinary research
Consumer Characteristics

Ethical and Legal Issues: Plagiarism, copyright,
trademarks, errors, and misleading information
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2. ldentification and selection of design process alternatives

a. Contextual research: interviews, literature review, etc.

b. Research, analysis, and experimentation in graphic design
for problem-solving

Description and analysis of needs and/or users

Functional considerations

Specifications, attributes, and limitations

Written and/or graphic documentation of the results of the
research process
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[I. Practical workshops and individual creation, incorporating principles
of design thinking and creative thinking strategies

1. The graphic design process from the briefing session
through conceptualization, visualization of ideas, and
printing

a. Logo design and graphic identity

b. Corporate identity and its graphic applications

c. Optimization of graphics for distribution in digital
media

d. Advertising graphics

e. Design development

2. Final proposal for design concepts based on implementation,
industry, sector, or market

The packaging design proposal
Elements of packaging design
Creative packaging

Working with Different Materials
Different packaging shapes
ISO Standards

Barcodes

Packaging Classification
Packaging and storage
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METHODOLOGY

The following active learning strategies are recommended:

Critical analysis of audiovisual content related to design practices.
Critical analysis of readings related to the sector or ecosystem.
Visits to art and design museums.

Group discussion

Project-Oriented Learning (POL) / Project-Based Learning (PBL)
Research-Based Learning (RBL) / Research-Based Learning (ABI)
Collaborative Learning - AC

Design Thinking (DT)

ASSESSMENT

Midterm Assignments 30%
Oral presentations 25%



Final project or exam 30%
Class participation 15%
TOTAL 100%

Student Learning Assessment

The institutional assessment rubric is applied to the core activity of the course.
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You can find more resources related to the course topics on the library’s website:_
http://biblioteca.sagrado.edu/

Reasonable Accomodation

For detailed information on the process and required documentation, please visit the
appropriate office. To ensure equal opportunity, in compliance with the ADA (1990) and
the Rehabilitation Act (1973), as amended, any student who requires Reasonable
Accomodation or special assistance must complete the process established by the
Vice-Presidency for Academic Affairs.
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ACADEMIC INTEGRITY

This policy applies to all students enrolled at the Universidad del Sagrado Corazon to
take courses with or without academic credit. A breach of academic integrity is any act
or omission that fails to demonstrate the honesty, transparency, and responsibility that
should characterize all academic activity. Any student who violates the policy on
honesty, fraud, and plagiarism is subject to the following sanctions: a grade of zero on
the assessment and/or having to redo the seminar assignment; a grade of F(*) in the
seminar; or suspension or expulsion, as established in the Academic Integrity Policy
document effective November 2022.
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