
 

SYLLABUS 

 

TITLE:    Perceptions and Notions of Reality 

CODE:    GCM 102 

PREREQUISITES:   GCM 112 

CREDITS:    3 credits | 45 hours contact | 15 hours Lab | 1 term 

 
DESCRIPTION 
This content-based course is designed for students at B1 proficiency level (CEFR) to 
develop communicative skills in English by engaging with scientific, philosophical, and 
creative texts. Students will explore how perceptions shape realities, enhancing their 
ability to express, interpret, and discuss complex ideas. Using task-based and 
communicative approaches, this course prepares students for a proficiency exam, with 
additional practice and support provided through the integrated Language Laboratory to 
develop fluency and accuracy in various communication contexts.  By the end of the 
course, students are expected to achieve at least a B-2 proficiency level (CEFR), 
demonstrating their ability to communicate effectively in complex and professional 
scenarios.  
 
JUSTIFICATION 
Perceptions help to shape how human beings recognize their experiences in the world 
and stimulate the construction of their notions of reality. Therefore, students should be 
able to understand how these notions influence their own opinions, beliefs, and actions 
and how these can be translated into products, services, or creative projects that 
positively impact our society. 
 

COMPETENCES 

The course develops in the student the following competencies: 

● Communication 
● Critical Thinking 
● Exploration & Investigation 

 

 



 

OBJECTIVES 
 
At the end of the course, students will be trained to: 

1. Understand the main philosophical approaches to the different notions of reality. 
2. Examine their perceptions and build from these their notions of reality. 
3. Identify the relationship between perception and different forms of 
representation. 
4. Progress to a B2 level of language proficiency in English, integrating reading, 
writing, and speaking skills. 

 
CONTENT 
 

I. Understanding Reality: A Philosophical and Scientific Perspective 
A. Defining Reality – Historical and contemporary perspectives 

1. Ancient and Medieval Thought – Plato’s Allegory of the Cave, 
Aristotle’s Metaphysics, Scholastic philosophy 

2. Modern Perspectives – Rationalism vs. Empiricism, Descartes’ 
“Cogito ergo sum,” Kant’s Theory of Knowledge 

3. Contemporary Theories of Reality – Existentialism, 
Postmodernism, Digital Reality (Simulation Hypothesis, Virtual 
Worlds) 

B. Scientific Approaches to Reality – Neuroscience and perception, cognitive 
biases in interpreting reality 

II. The Nature of Perception: A Multifaceted View 
A. Perception vs. Reality – How the brain interprets sensory input 

1. Physical Perception – The biological process of seeing, hearing, 
touching, tasting, and smelling 

2. Cognitive and Psychological Perception – Memory, expectations, 
and cognitive distortions 

3. Social Perception – Influence of culture, group identity, and 
personal experiences 

4. Political Perception – How power structures shape what is 
accepted as reality 

III. Perception and Representation in Media 
A. Visual Perception – The psychology of seeing and interpreting image 

1. Case Study: Optical illusions, cinematography techniques, color 
psychology in advertising 



 

B. Auditory Perception – How sound influences meaning and emotional 
response 

1. Case Study: Soundtracks in film, persuasive language in 
speeches, voice manipulation in media 

IV. Sensory Perception and Experience 
A. Tactile Perception – How touch influences memory and emotional 

response 
1. Case Study: Virtual reality experiences, haptic technology, art 

installation 
B. Gustatory Perception – Taste as a cultural and psychological experience 

1. Case Study: Food symbolism in literature, the science of flavor 
perception 

C. Olfactory Perception – How smell affects cognition, memory, and mood 
1. Case Study: Scent marketing, Proustian memory effect, 

representation of smell in literature and film 
V. Social and Political Perception: The Influence of Media and Society 

A. Perception in Social Structures –Identity, norms, and groupthink 
B. Media and Public Opinion – Framing, misinformation, and propaganda 
C. Political Perception – Persuasive language in political discourse, influence 

of authority and institutions 
D. Task-Based Activities – Critical analysis of media sources, structured 

debates on the impact of media on social beliefs 
 

METHODOLOGY 

The following strategies of the active learning methodology are recommended: 

● Communicative Language Teaching (CLT)  
● Task-Based Language Teaching (TBLT) 
● Content-Based Instruction (CBI) 
● Flipped Classroom 
● Cooperative Learning 
● Blended Learning 
● Process Writing Approach 

 

EVALUATION 

Compositions       25% 



 

Oral presentations     25% 
Immersion experience (Lab)   30% 
Proficiency Test (Final)    20% 
Total       100% 

 

LEARNING ASSESSMENT 

Assessment in this course is designed to evaluate students’ development of bilingual 
academic communication skills in English and Spanish, focusing on progressing toward 
level B2 proficiency in English. At the end of the semester, students will take a Language 
Proficiency Test to measure their reading, writing, listening, and speaking abilities in the 
target language (English). A minimum score equivalent to level B2 is required to 
demonstrate proficiency and meet the course objectives successfully. This test requires 
students to have a valid government-issued (Real-ID, Licence, or Passport) in order 
to complete the test. 
 
Additionally, the Institutional Assessment Rubric will be applied to two key activities in 
the course to ensure alignment with academic standards and provide comprehensive 
feedback on students’ performance. Regular participation in lab-integrated activities will 
prepare students for these assessments. 
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REASONABLE ACCOMMODATION 
To obtain detailed information on the process and the required documentation, you must 

visit the corresponding office. To guarantee equal conditions, in compliance with the ADA 

(1990) and the Rehabilitation Act (1973), as amended, all students who need reasonable 

accommodation services or special assistance must complete the process established by 

the Vice Presidency for Academic Affairs. 

 
ACADEMIC INTEGRITY 
This policy applies to all students enrolled at Universidad del Sagrado Corazón to take 

courses with or without academic credit. A lack of academic integrity is any act or 

omission that does not demonstrate the honesty, transparency, and responsibility that 

should characterize all academic activity. Any student who fails to comply with the 

Honesty, Fraud, and Plagiarism Policy is exposed to the following sanctions: receive a 

grade of zero in the evaluation and/or repetition of the assignment in the seminar, a grade 

of F (*) in the seminar, suspension, or expulsion as established in the Academic Integrity 

Policy effective in November 2022. 
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