SAGRADO

Universidad del Sagrado Corazén

SYLLABUS
TITLE: International Experience in Creative Industries
CODE: CRE 300
PREREQUISITE N/A
CREDITS: 6 credits | 90 contact hours | 1 term
DESCRIPTION

This course aims to develop international experiences for students to learn about the
creative industries in a different geographical context than Puerto Rico. This course
allows students to address different topics of relevance in various branches in the creative
industries and strengthen collaborative networks in their creative sector of interest. The
course includes travel and/or remote work experience in collaboration with companies,
universities, and institutions in the creative industries.

JUSTIFICATION

International experiences are immersive activities that allow students to explore the
creative industries in other parts of the world. It facilitates learning about the various
approaches to creativity and innovation, strengthening students’ capacity for adaptability
and intercultural understanding. With these experiences, students explore and research
opportunities, contacting local industries and learning about international markets and
trends.

In this context, it is important for the academic program to contemplate the flexibility to
incorporate these transdisciplinary tendencies into its curriculum. The International
Experience in Creative Industries course is designed to cover relevant topics, outside of
Puerto Rico, that should be part of students’ training.

COMPETENCES
The course develops the following competences in students:

e Innovation and entrepreneurship
e Research and exploration



OBJECTIVES
After completion of the course, students will be able to:

1.

Participate in intentional immersive experiences that allow them to explore the
creative industries in various parts of the world, thereby expanding their
knowledge and perspectives on creativity and innovation.

Strengthen their capacity for intercultural adaptability and understanding, which
will allow them to face professional challenges in diverse and changing cultural
environments.

Actively explore opportunities abroad, networking with local industries and
gaining a deep understanding of international markets and trends in the creative
industries.

Integrate transdisciplinary trends effectively into their practice and training, which
will enable them to address complex and current challenges in a globalized
world of the creative industries.

CONTENTS

Immersive Seminar Before the International Experience
A. Analysis of the country’s macro environment

B. Specific analysis of the creative sectors

C. Preliminary research on the places to visit

During The International Experience

A. Fieldwork, validation, and analysis based on previous research on the
country

Returning From the International Experience
A. Analysis and evaluation of experiences
B. Lessons learned and best practices

METHODOLOGY
The following strategies from the active learning methodology are recommended:

Group research work
Collaborative learning
E-resources & web pages
Presentations



EVALUATION

Participation 10%
Oral presentations 20%
Partial assignments 30%
Final project 40%
Total 100%

LEARNING ASSESSMENT
The institutional assessment rubric is applied to the course’s core activity.

BIBLIOGRAPHY

Cunningham, S., Swift, A. (2019). Creative industries around the world. In S.
Cunningham & T. Flew (ed.), A Research Agenda for Creative Industries, chapter
9, pages 146-163, Edward Elgar Publishing.

https://ideas.repec.org/h/elg/eechap/18292 9.html

Flew, T. (2011). The Creative Industries: Culture and Policy. SAGE Publications.

https://www.amazon.com/Creative-Industries-Culture-Policy/dp/1847875769

Nevadomski Berdan, S., Goodman, A. E., & Taylor, C. Sir. (2013). A Student Guide to
Study Abroad. Institute of International Education.

https://www.amazon.com/Student-Guide-Study-Abroad/dp/0872063615

Routledge Focus on the Global Creative Economy [Book series] (various dates).

Routledge & CRC Press.https://www.routledge.com/Routledge-Focus-on-the-

Global-Creative-Economy/book-series/RFGCE

For more information resources related to the course’s topics, access the library’s
webpage http://biblioteca.sagrado.edu/



https://ideas.repec.org/h/elg/eechap/18292_9.html
https://www.amazon.com/Creative-Industries-Culture-Policy/dp/1847875769
https://www.amazon.com/Student-Guide-Study-Abroad/dp/0872063615
https://www.routledge.com/Routledge-Focus-on-the-Global-Creative-Economy/book-series/RFGCE
https://www.routledge.com/Routledge-Focus-on-the-Global-Creative-Economy/book-series/RFGCE
http://biblioteca.sagrado.edu/

REASONABLE ACCOMMODATION

For detailed information on the process and required documentation you should visit the
corresponding office. To ensure equal conditions, in compliance with the ADA Act (1990)
and the Rehabilitation Act (1973), as amended, any student in need of reasonable
accommodation or special assistance must complete the process established by the Vice
Presidency for Student Affairs.
e Students participating in the Student Support Program (PAE, in Spanish) shall
request their reasonable accommodation in PAE’s offices.
e Students who do not participate in PAE shall request their reasonable
accommodation at the Integral Wellness Center (Centro de Bienestar Integral, in
Spanish).

ACADEMIC INTEGRITY

This policy applies to all students enrolled at Universidad del Sagrado Corazdn to take
courses with or without academic credit. A lack of academic integrity is any act or
omission that does not demonstrate the honesty, transparency, and responsibility that
should characterize all academic activity. Any student who fails to comply with the
Honesty, Fraud, and Plagiarism Policy is exposed to the following sanctions: receive a
grade of zero in the evaluation and / or repetition of the assignment in the seminar, a
grade of F (*) in the seminar, suspension, or expulsion as established in the Academic
Integrity Policy effective in November 2022.
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